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PRESS RELEASE 

Contact: 

XXXXXXX XXXXXX (Name) 
(XXX) XXX-XXXX (Phone) 
XXXXXXX@XXXXXXX (e-mail) 
FOR IMMEDIATE RELEASE

Press Releases are critical to gaining media attention and coverage for soaring
HOBBS, NEW MEXICO – August 1, 2004 – You never see blanks in newspapers, magazines or on television with the words, “sorry no news today”. Reporters have a job to do and they are generally expert at crafting news items and story lines that appeal to their particular readers or viewers. A good marketing communications effort, of which a press release is only a part, can interest reporters in the sport of soaring, meet the promotional goals of your club or organization and provide delightful and interesting reading for the target audience. 

Any good marketing communications effort has a goal so the first step is to understand what the purpose of your press release is. Who do you want to reach? People within 50 miles of the club? Action sports oriented? What action do you want the people who read your release to take? Learn about the sport? Join your club? Ask about lessons? Once you have a good idea of your marketing communication plan and your target audience its time to do your home work to find the right media outlet and person in the media organization to send your press kit to. Read the local papers and magazines and pick well placed reporter or editor. 
A good press release presents the news in journalistic style while answering the questions of Who, What, When, Where, Why and How. All press releases use an inverted pyramid to present material in descending order of importance with the most important information and details present at the start of the release. 
Great releases have real news value and give the reader a reason to care about the story. Always write an eye catching headline and cross check all your facts. Resist the temptation to pontificate or puff the story and define terms, emphasize the positives and consider ways to tie your message into some greater news story. Only send your press release to the right people at the right media outlets and avoid the spray and pray mentality.  
Distribute your press release as part of a larger media kit by mail or by e-mail but always include a web link so reporters can find more information easily. “While you need to write releases in a factual and journalistic style you can use quotes to include the more colorful aspects of the sport of soaring”, said Don Smyth, President of the ABC soaring club. Examples and third party endorsements are very powerful in press releases as well. 

Over 70% of what appears as news begins as a press release in one form or another. Generally reporters and editors receive hundreds of releases per day and only a handful reach the printed page or screen. The closer your release matches the interests of the readers, the more complete the media kit and the better the writing, the more likely your press release will be seen by the public. The old saw is that with press releases you pray and with advertising you pay. With this template and some background you will be a media pro in no time. 
Soaring or gliding, as it’s sometimes called, is flight without an engine using atmospheric forces to stay aloft. Sailplane pilots frequently climb to high altitudes, soar hundreds of miles and stay up for hours using only their knowledge of nature’s hidden forces and their sailplanes. High performance sailplanes are typically constructed using advanced composite materials and utilize refined aerodynamics for maximum performance. Instrumentation tracks the pilot’s progress around a course and makes it possible to use nature’s forces efficiently. The art of soaring happens when pilots blend technology, knowledge and skill together in soaring flight.

The sport of soaring is available nationally through the over 180 active soaring clubs located near most large cities in the nation. Contact the Soaring Society of America on the web (www.ssa.org) or call (505 392-1177) for your local soaring operation. 

###

Editors Note: See the U.S. Soaring Team Press Room for more on the sport of soaring.  

http://www.ssa.org/UsTeam/press
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